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Campaign Overview

• Purpose:
➢Raise awareness about aggressive solicitation

➢Discourage donations to individuals on roadways

➢Encourage residents and visitors of Dallas to redirect 

giving to long term sustainable solutions

• Goal:
➢Changed behavior of public donors

➢Bolster public contribution to human and social needs

➢Address safety related concerns in the public right-of-

way as a result of aggressive solicitation
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Ways to Give

Public Safety

• Website donations 
➢GiveRightDallas.com

• Text donations
➢Text “Give Right” to “4663”

• Giving meters (phase II)

➢Repurposed parking meters 

designated throughout high 

impacted areas to receive spare 

change donations
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Marketing Strategy 

• Press Release

• Press Conference 

• PSA
➢Public Safety 

➢Human and Social Needs  

• Website
➢Will include targeted ads in high reporting areas.  

• Video/Media coverage

Public Safety
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Marketing Strategy 

• Signage in public ROW’s and public transportation

• Billboards

• Social media posts
➢Will include sponsored ads and targeted posts in high 

reporting areas.

• Resource cards/Posters
➢Marketing material will be added to website for 

companies/public to print. 

Public Safety
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Public Safety
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Supportive Services

• Give Right Dallas Fund

• Support programs/non-profits

➢City of Dallas Community Courts programs

o Workforce development and Training

➢Wrap around services such as:

o Mental Health & Substance Disorder

▪ CitySquare

▪ Legacy Counseling Center, Inc.

o Housing and Shelter

▪ Austin Street Center

▪ CitySquare

▪ Health Services of North Texas

o Workforce Readiness

▪ CitySquare

▪ Transformance Inc.
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• Proposed Outcomes 

Measurement Data 

Source

Outcome

Reach of Social Media Posts PIO Reach 75,000 people on 

social media. 

Media value for press 

release and press 

conference

PIO Calculate publicity value and 

reach of release and press 

conference 

# of website visits PIO Reach 5,000 page views on 

website
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• Top 3 high volume areas 
➢Deep Ellum/Baylor (Entertainment/Medical)

➢Forest/Abrams (light commercial/retail, major 
intersection)

➢Preston Center (Retail/Major thoroughfare)

• Enforcement Operations (3 days per week) 
➢Each Patrol Division will conduct enforcement 

operations in their respective top three 
panhandling locations

➢Community Court citations will be issued

Public Safety

11

Enforcement



• Resource Team 
➢Distribute resource cards containing referral 

contact # for
o Social needs 

o Mental health & substance abuse services

Public Safety
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High Impact Areas

Public Safety
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• Proposed Outcomes 

Measurement Data 

Source

Outcome Outcome %

# of known 

panhandlers

DPD Reduction in known 

panhandlers in target 

areas

70% 

decrease

# of calls for service 311 Fewer calls for 

service in target areas

50% 

decrease

Panhandler activity in 

target areas

311/DPD Decrease panhandler 

activity in target areas

50% 

decrease
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• December 11, 2017
➢Press Release

➢Press Conference 

➢Education Campaign launch
o Webpage 

o Social media posts

➢Enforcement begins

• January 2018 
➢PSA 

➢Marketing materials printed and available for download

• March 2018
➢Pilot Meter Program Installation

• June 2018
➢Brief Public Safety and Criminal Justice Council Committee

Public Safety
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